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COSTYEAR1
INCOME YEAR 1

€12.100
€ /7.500 V/ Experts - €9.600

«/ Public/Private FUNDS - « [ravel Cost- €1.000

€5.000 V Office - €1.000
v Cees - €1.000 « Administration - €500

v/ INnserts - €1.500




COST YEAR 2
INCOME YEAR 2

€5.400
€ 6.000 Vv Experts - €3.600

«/ Public/Private FUNDS - v Travel Cost- €300
a £€1.000 v Office - €500

Fees - €3.000 «/ Administration - €1.000
v inserts - €2.000

- info
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COST YEAR 3

INCOME YEAR 3 €3.900

€ 8.000 V/ Experts - €3.600
«/ Public/Private FUNDS - « 'ravel Cost- €300

v/
v/

€500
Fees - €4.500
INnserts - €3000

+ info







